








UMI  AS IAN BOTANICALS  BRANDING AND PACKAGING

Umi Asian Botanicals, a new line of imported bath and body 

care products, combines traditional Asian blends of native 

plant essences with pure, natural ingredients. 

The packaging engages the senses with a bright, tropical 

orange color that provides a universal background for a 

cost-effective system of hand-applied labels. 

Each package features a striking photograph of the 

product's botanical ingredients, evoking ancient Eastern 

bathing traditions and making a splash on the shelf. 

Asian Botanicals gets a Tropical 
Look that Makes a Splash

HANDCRAFTED SOAP

KAFFIR LIME AND
GINGER 

I M P O R T E D

HANDCRAFTED SOAP

JASMINE RICE AND
KAFFIR LIME 

I M P O R T E D

MASSAGE OIL

MANDARIN 

I M P O R T E D

 IDENT ITY  ·  BRANDING  ·  PACKAGINGBENITEZ DESIGN LLC

67 WATER STREET · SAN FRANCISCO, CA · 94133 T 415.929.0388   F 415.474.9424



S K Y Y  S P I R I T S  S O U R C E B O O K   

SKYY Spirits is one of the world’s fastest growing luxury and 

super-premium spirits companies. With this growth, new 

and veteran employees found it difficult to access updated 

company information in a central location.

The solution was to create the SKYY Team Sourcebook, 

a corporate employee manual that presents a variety of 

information—company history, product descriptions, brand 

descriptions, and human resource policies and guidelines—

in one easy to access place.

An important part of the task was to create a book that 

expressed the essence of the SKYY Spirits brand: quality, 

innovation and style. The result is a system that can be 

updated regularly to provide the latest information to 

employees, in an elegant format that looks as sleek and 

modern as the SKYY corporate environment. 

An Employee Manual that Showcases  
a Super-Premium Brand
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G O L DY ’ S  H A N D C R A F T E D  C H E E S E  S P R E A D S  

With a bold flavor profile developed to appeal to the 

increasingly discriminating tastes of today’s shoppers, 

Goldy’s Handcrafted Cheese Spreads are a cut above your 

basic schmear. As it began to grow the product family, 

specialty foodmaker G&G Foods wanted to command a 

greater presence in the retail dairy case.

Our solution retains the evocative herbal imagery and color 

“flavor band” system of the brand’s original packaging. But 

we’ve significantly enhanced on-shelf visibility by designing 

a striking gold-metallic wrap-around sleeve that makes a 

powerful brand statement from more than one angle.

Juicy photorealistic illustrations on the top label serve a dual 

purpose, drawing attention to the main ingredients and 

creating distinction between a variety of flavors. We also 

refined the brand mark so that it has more “pop” while 

taking up less label space. 

The new look is upscale and fresh-feeling, and more than up 

to the challenge of competing on crowded shelves: at the 

end of 2006, the Goldy’s brand was the fastest growing of 

the 25 largest spreadable cheese brands, with increased 

sales of 76% since the packaging makeover. 

New Packaging Results in 
Huge Sales Increase
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